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cease and desist made thereon by the Commis-
sion has become final within the meaning of
said Act,

the Commission may bring suit in the district
court of the United States or in the United
States court of any Territory, for the district or
Territory in which such person resides or trans-
acts business, to enjoin such violation, and upon
proper showing a temporary injunction or re-
straining order shall be granted without bond.

(Aug. 8, 1951, ch. 298, §9, 65 Stat. 180.)
TRANSFER OF FUNCTIONS

For transfer of functions of Federal Trade Commis-
sion, with certain exceptions, to Chairman of such
Commission, see Reorg. Plan No. 8 of 1950, §1, eff. May
24, 1950, 15 F.R. 3175, 64 Stat. 1264, set out under section
41 of this title.

§ 69h. Guaranty
(a) Avoidance of liability; requirements

No person shall be guilty under section 69a of
this title if he establishes a guaranty received in
good faith signed by and containing the name
and address of the person residing in the United
States by whom the fur product or fur guaran-
teed was manufactured or from whom it was re-
ceived, that said fur product is not misbranded
or that said fur product or fur is not falsely ad-
vertised or invoiced under the provisions of this
subchapter. Such guaranty shall be either (1) a
separate guaranty specifically designating the
fur product or fur guaranteed, in which case it
may be on the invoice or other paper relating to
such fur product or fur; or (2) a continuing guar-
anty filed with the Commission applicable to
any fur product or fur handled by a guarantor,
in such form as the Commission by rules and
regulations may prescribe.

(b) Furnishing false guaranty

It shall be unlawful for any person to furnish,
with respect to any fur product or fur, a false
guaranty (except a person relying upon a guar-
anty to the same effect received in good faith
signed by and containing the name and address
of the person residing in the United States by
whom the fur product or fur guaranteed was
manufactured or from whom it was received)
with reason to believe the fur product or fur
falsely guaranteed may be introduced, sold,
transported, or distributed in commerce, and
any person who violates the provisions of this
subsection is guilty of an unfair method of com-
petition, and an unfair or deceptive act or prac-
tice, in commerce within the meaning of the
Federal Trade Commission Act [15 U.S.C. 41 et
seq.].

(Aug. 8, 1951, ch. 298, §10, 65 Stat. 181.)
TRANSFER OF FUNCTIONS

For transfer of functions of Federal Trade Commis-
sion, with certain exceptions, to Chairman of such
Commission, see Reorg. Plan No. 8 of 1950, §1, eff. May
24, 1950, 15 F.R. 3175, 64 Stat. 1264, set out under section
41 of this title.

§69i. Criminal penalty

(a) Any person who willfully violates section
69a, 69d, or 69h(b) of this title shall be guilty of
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a misdemeanor and upon conviction shall be
fined not more than $5,000, or be imprisoned not
more than one year, or both, in the discretion of
the court.

(b) Whenever the Commission has reason to
believe any person is guilty of a misdemeanor
under this section, it shall certify all pertinent
facts to the Attorney General, whose duty it
shall be to cause appropriate proceedings to be
brought for the enforcement of the provisions of
this section against such person.

(Aug. 8, 1951, ch. 298, §11, 65 Stat. 181.)
TRANSFER OF FUNCTIONS

For transfer of functions of Federal Trade Commis-
sion, with certain exceptions, to Chairman of such
Commission, see Reorg. Plan No. 8 of 1950, §1, eff. May
24, 1950, 15 F.R. 3175, 64 Stat. 1264, set out under section
41 of this title.

§ 69j. Application of other laws

The provisions of this subchapter shall be held
to be in addition to, and not in substitution for
or limitation of, the provisions of any other Act
of Congress.

(Aug. 8, 1951, ch. 298, §12, 65 Stat. 181.)

SUBCHAPTER V—TEXTILE FIBER
PRODUCTS IDENTIFICATION

§70. Definitions

As used in this subchapter—

(a) The term ‘‘person’” means an individual,
partnership, corporation, association or any
other form of business enterprise.

(b) The term ‘‘fiber’’ or ‘‘textile fiber” means
a unit of matter which is capable of being spun
into a yarn or made into a fabric by bonding or
by interlacing in a variety of methods including
weaving, knitting, braiding, felting, twisting, or
webbing, and which is the basic structural ele-
ment of textile products.

(c) The term ‘‘natural fiber’’ means any fiber
that exists as such in the natural state.

(d) The term ‘“‘manufactured fiber’’ means any
fiber derived by a process of manufacture from
any substance which, at any point in the manu-
facturing process, is not a fiber.

(e) The term ‘‘yarn’” means a strand of textile
fiber in a form suitable for weaving, knitting,
braiding, felting, webbing, or otherwise fabricat-
ing into a fabric.

(f) The term ‘‘fabric”” means any material
woven, Kknitted, felted, or otherwise produced
from, or in combination with, any natural or
manufactured fiber, yarn, or substitute therefor.

(g) The term ‘‘household textile articles”
means articles of wearing apparel, costumes and
accessories, draperies, floor coverings, furnish-
ings, beddings, and other textile goods of a type
customarily used in a household regardless of
where used in fact.

(h) The term ‘‘textile fiber product’ means—

(1) any fiber, whether in the finished or un-
finished state, used or intended for use in
household textile articles;

(2) any yarn or fabric, whether in the fin-
ished or unfinished state, used or intended for
use in household textile articles; and

(3) any household textile article made in
whole or in part of yarn or fabric;
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except that such term does not include a prod-
uct required to be labeled under the Wool Prod-
ucts Labeling Act of 1939 [15 U.S.C. 68 et seq.].

(i) The term ‘‘affixed’’ means attached to the
textile fiber product in any manner.

(j) The term ‘‘Commission’ means the Federal
Trade Commission.

(k) The term ‘‘commerce’ means commerce
among the several States or with foreign na-
tions, or in any Territory of the United States
or in the District of Columbia, or between any
such Territory and another, or between any such
Territory and any State or foreign nation or be-
tween the District of Columbia and any State or
Territory or foreign nation.

(I) The term ‘“‘Territory’ includes the insular
possessions of the United States, and also any
Territory of the United States.

(m) The term ‘‘ultimate consumer’’ means a
person who obtains a textile fiber product by
purchase or exchange with no intent to sell or
exchange such textile fiber product in any form.
(Pub. L. 85897, §2, Sept. 2, 1958, 72 Stat. 1717.)

REFERENCES IN TEXT

The Wool Products Labeling Act of 1939, referred to
in subsec. (h)(3), is act Oct. 14, 1940, ch. 871, 54 Stat.
1128, as amended, which is classified generally to sub-
chapter III (§68 et seq.) of this chapter. For complete

classification of this Act to the Code, see Short Title
note set out under section 68 of this title and Tables.
EFFECTIVE DATE

Pub. L. 85-897, §15, Sept. 2, 1958, 72 Stat. 1724, provided
that: “This Act [this subchapter] shall take effect
eighteen months after enactment [Sept. 2, 1958], except
for the promulgation of rules and regulations by the
Commission, which shall be promulgated within nine
months after the enactment of this Act. The Commis-
sion shall provide for the exception of any textile fiber
product acquired prior to the effective date of this
Act.”

SHORT TITLE
Pub. L. 85-897, §1, Sept. 2, 1958, 72 Stat. 1717, provided:

“That this Act [this subchapter] may be cited as the
‘Textile Fiber Products Identification Act’.”

SEPARABILITY
Pub. L. 85-897, §13, Sept. 2, 1958, 72 Stat. 1723, provided
that: “If any provision of this Act [this subchapter], or
the application thereof to any person, as that term is
herein defined, is held invalid, the remainder of the Act

and the application of the remaining provisions to any
person shall not be affected thereby.”

§70a. Violations of Federal Trade Commission
Act

(a) Introduction or manufacture for introduction
into commerce, sale, advertising or offering
for sale in commerce

The introduction, delivery for introduction,
manufacture for introduction, sale, advertising,
or offering for sale, in commerce, or the trans-
portation or causing to be transported in com-
merce, or the importation into the United
States, of any textile fiber product which is mis-
branded or falsely or deceptively advertised
within the meaning of this subchapter or the
rules and regulations promulgated thereunder,
is unlawful, and shall be an unfair method of
competition and an unfair and deceptive act or
practice in commerce under the Federal Trade
Commission Act [156 U.S.C. 41 et seq.].

TITLE 15—COMMERCE AND TRADE

Page 88

(b) Sale, offering for sale, advertising, delivery,
transportation of products advertised for
sale in commerce

The sale, offering for sale, advertising, deliv-
ery, transportation, or causing to be trans-
ported, of any textile fiber product which has
been advertised or offered for sale in commerce,
and which is misbranded or falsely or decep-
tively advertised, within the meaning of this
subchapter or the rules and regulations promul-
gated thereunder, is unlawful, and shall be an
unfair method of competition and an unfair and
deceptive act or practice in commerce under the
Federal Trade Commission Act [15 U.S.C. 41 et
seq.].

(c) Sale, offering for sale, advertising, delivery,
transportation of products after shipment in
commerce

The sale, offering for sale, advertising, deliv-
ery, transportation, or causing to be trans-
ported, after shipment in commerce, of any tex-
tile fiber product, whether in its original state
or contained in other textile fiber products,
which is misbranded or falsely or deceptively ad-
vertised, within the meaning of this subchapter
or the rules and regulations promulgated there-
under, is unlawful, and shall be an unfair meth-
od of competition and an unfair and deceptive
act or practice in commerce under the Federal
Trade Commission Act [15 U.S.C. 41 et seq.].

(d) Application of section to common carrier,
freight forwarder, etc.

This section shall not apply—

(1) to any common carrier or contract car-
rier or freight forwarder with respect to a tex-
tile fiber product received, shipped, delivered,
or handled by it for shipment in the ordinary
course of its business;

(2) to any processor or finisher in performing
a contract for the account of a person subject
to the provisions of this subchapter if the
processor or finisher does not change the tex-
tile fiber content of the textile fiber product
contrary to the terms of such contract;

(3) with respect to the manufacture, delivery
for transportation, transportation, sale, or of-
fering for sale of a textile fiber product for ex-
portation from the United States to any for-
eign country;

(4) to any publisher or other advertising
agency or medium for the dissemination of ad-
vertising or promotional material, except the
manufacturer, distributor, or seller of the tex-
tile fiber product to which the false or decep-
tive advertisement relates, if such publisher or
other advertising agency or medium furnishes
to the Commission, upon request, the name
and post office address of the manufacturer,
distributor, seller, or other person residing in
the United States, who caused the dissemina-
tion of the advertising material; or

(5) to any textile fiber product until such
product has been produced by the manufac-
turer or processor in the form intended for
sale or delivery to, or for use by, the ultimate
consumer: Provided, That this exemption shall
apply only if such textile fiber product is cov-
ered by an invoice or other paper relating to
the marketing or handling of the textile fiber
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product and such invoice or paper correctly
discloses the information with respect to the
textile fiber product which would otherwise be
required under section 70b of this title to be on
the stamp, tag, label, or other identification
and the name and address of the person issuing
the invoice or paper.

(Pub. L. 85-897, §3, Sept. 2, 1958, 72 Stat. 1718.)
REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
subsecs. (a) to (c), is act Sept. 26, 1914, ch. 311, 38 Stat.
717, as amended, which is classified generally to sub-
chapter I (§41 et seq.) of this chapter. For complete
classification of this Act to the Code, see section 58 of
this title and Tables.

§70b. Misbranded and falsely advertised textile
fiber products

(a) False or deceptive identification

Except as otherwise provided in this sub-
chapter, a textile fiber product shall be mis-
branded if it is falsely or deceptively stamped,
tagged, labeled, invoiced, advertised, or other-
wise identified as to the name or amount of con-
stituent fibers contained therein.

(b) Stamp, tag, label or other means of identifica-
tion; contents

Except as otherwise provided in this sub-
chapter, a textile fiber product shall be mis-
branded if a stamp, tag, label, or other means of
identification, or substitute therefor authorized
by section 70c of this title, is not on or affixed
to the product showing in words and figures
plainly legible, the following:

(1) The constituent fiber or combination of
fibers in the textile fiber product, designating
with equal prominence each natural or manu-
factured fiber in the textile fiber product by
its generic name in the order of predominance
by the weight thereof if the weight of such
fiber is 5 per centum or more of the total fiber
weight of the product, but nothing in this sec-
tion shall be construed as prohibiting the use
of a nondeceptive trademark in conjunction
with a designated generic name: Provided,
That exclusive of permissible ornamentation,
any fiber or group of fibers present in an
amount of 5 per centum or less by weight of
the total fiber content shall not be designated
by the generic name or the trademark of such
fiber or fibers, but shall be designated only as
“‘other fiber’” or ‘‘other fibers’” as the case
may be, but nothing in this section shall be
construed as prohibiting the disclosure of any
fiber present in a textile fiber product which
has a clearly established and definite func-
tional significance where present in the
amount contained in such product.

(2) The percentage of each fiber present, by
weight, in the total fiber content of the textile
fiber product, exclusive of ornamentation not
exceeding 5 per centum by weight of the total
fiber content: Provided, That, exclusive of per-
missible ornamentation, any fiber or group of
fibers present in an amount of 5 per centum or
less by weight of the total fiber content shall
not be designated by the generic name or
trademark of such fiber or fibers, but shall be
designated only as ‘‘other fiber’ or ‘‘other fi-
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bers’” as the case may be but nothing in this
section shall be construed as prohibiting the
disclosure of any fiber present in a textile
fiber product which has a clearly established
and definite functional significance where
present in the amount stated: Provided further,
That in the case of a textile fiber product
which contains more than one kind of fiber,
deviation in the fiber content of any fiber in
such product, from the amount stated on the
stamp, tag, label, or other identification shall
not be a misbranding under this section unless
such deviation is in excess of reasonable toler-
ances which shall be established by the Com-
mission: And provided further, That any such
deviation which exceeds said tolerances shall
not be a misbranding if the person charged
proves that the deviation resulted from un-
avoidable variations in manufacture and de-
spite due care to make accurate the state-
ments on the tag, stamp, label, or other iden-
tification.

(3) The name, or other identification issued
and registered by the Commission, of the man-
ufacturer of the product or one or more per-
sons subject to section 70a of this title with re-
spect to such product.

(4) If it is an imported textile fiber product
the name of the country where processed or
manufactured.

(5) If it is a textile fiber product processed or
manufactured in the United States, it be so
identified.

(c) False or deceptive advertisement

For the purposes of this subchapter, a textile
fiber product shall be considered to be falsely or
deceptively advertised if any disclosure or im-
plication of fiber content is made in any written
advertisement which is used to aid, promote, or
assist directly or indirectly in the sale or offer-
ing for sale of such textile fiber product, unless
the same information as that required to be
shown on the stamp, tag, label, or other identi-
fication under subsection (b)(1) and (2) of this
section is contained in the heading, body, or
other part of such written advertisement, except
that the percentages of the fiber present in the
textile fiber product need not be stated.

(d) Additional information allowed

In addition to the information required in this
section, the stamp, tag, label, or other means of
identification, or advertisement may contain
other information not violating the provisions
of this subchapter.

(e) Labelling of packages

For purposes of this subchapter, in addition to
the textile fiber products contained therein, a
package of textile fiber products intended for
sale to the ultimate consumer shall be mis-
branded unless such package has affixed to it a
stamp, tag, label, or other means of identifica-
tion bearing the information required by sub-
section (b) of this section, with respect to such
contained textile fiber products, or is trans-
parent to the extent it allows for the clear read-
ing of the stamp, tag, label, or other means of
identification on the textile fiber product, or in
the case of hosiery items, this section shall not
be construed as requiring the affixing of a
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stamp, tag, label, or other means of identifica-
tion to each hosiery product contained in a
package if (1) such hosiery products are intended
for sale to the ultimate consumer in such pack-
age, (2) such package has affixed to it a stamp,
tag, label, or other means of identification bear-
ing, with respect to the hosiery products con-
tained therein, the information required by sub-
section (b) of this section, and (3) the informa-
tion on the stamp, tag, label, or other means of
identification affixed to such package is equally
applicable with respect to each textile fiber
product contained therein.

(f) Fabric severed from bolts, pieces or rolls of
fabric

This section shall not be construed as requir-
ing designation of the fiber content of any por-
tion of fabric, when sold at retail, which is sev-
ered from bolts, pieces, or rolls of fabric labeled
in accordance with the provisions of this section
at the time of such sale: Provided, That if any
portion of fabric severed from a bolt, piece, or
roll of fabric is in any manner represented as
containing percentages of natural or manufac-
tured fibers, other than that which is set forth
on the labeled bolt, piece, or roll, this section
shall be applicable thereto, and the information
required shall be separately set forth and seg-
regated as required by this section.

(g) Advertisement of textile product by use of
name or symbol of fur-bearing animal

For the purposes of this subchapter, a textile
fiber product shall be considered to be falsely or
deceptively advertised if the name or symbol of
any fur-bearing animal is used in the advertise-
ment of such product unless such product, or the
part thereof in connection with which the name
or symbol of a fur-bearing animal is used, is a
fur or fur product within the meaning of the Fur
Products Labeling Act [15 U.S.C. 69 et seq.]: Pro-
vided, however, That where a textile fiber prod-
uct contains the hair or fiber of a fur-bearing
animal, the name of such animal, in conjunction
with the word ‘‘fiber”’, ‘““hair’’, or ‘‘blend’’, may
be used.

(h) Reused stuffing

For the purposes of this subchapter, a textile
fiber product shall be misbranded if it is used as
stuffing in any upholstered product, mattress, or
cushion after having been previously used as
stuffing in any other upholstered product, mat-
tress, or cushion, unless the upholstered prod-
uct, mattress, or cushion containing such tex-
tile fiber product bears a stamp, tag, or label ap-
proved by the Commission indicating in words
plainly legible that it contains reused stuffing.

(i) Mail order catalog or promotional material

For the purposes of this subchapter, a textile
fiber product shall be considered to be falsely or
deceptively advertised in any mail order catalog
or mail order promotional material which is
used in the direct sale or direct offering for sale
of such textile fiber product, unless such textile
fiber product description states in a clear and
conspicuous manner that such textile fiber prod-
uct is processed or manufactured in the United
States of America, or imported, or both.
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() Location of stamp, tag, label, or other identi-
fication

For purposes of this subchapter, any textile
fiber product shall be misbranded if a stamp,
tag, label, or other identification conforming to
the requirements of this section is not on or af-
fixed to the inside center of the neck midway be-
tween the shoulder seams or, if such product
does not contain a neck, in the most conspicu-
ous place on the inner side of such product, un-
less it is on or affixed on the outer side of such
product, or in the case of hosiery items on the
outer side of such product or package.

(k) Marking of certain sock products

(1) Notwithstanding any other provision of
law, socks provided for in subheading 6115.92.90,
6115.93.90, 6115.99.18, 6111.20.60, 6111.30.50, or
6111.90.50 of the Harmonized Tariff Schedule of
the United States, as in effect on September 1,
2003, shall be marked as legibly, indelibly, and
permanently as the nature of the article or
package will permit in such a manner as to indi-
cate to the ultimate consumer in the United
States the English name of the country of origin
of the article. The marking required by this sub-
section shall be on the front of the package, ad-
jacent to the size designation of the product,
and shall be set forth in such a manner as to be
clearly legible, conspicuous, and readily acces-
sible to the ultimate consumer.

(2) EXCEPTIONS.—Any package that contains
several different types of goods and includes
socks classified under subheading 6115.92.90,
6115.93.90, 6115.99.18, 6111.20.60, 6111.30.50, or
6111.90.50 of the Harmonized Tariff Schedule of
the United States, as in effect on September 1,
2003, shall not be subject to the requirements of
paragraph (1).

(Pub. L. 85-897, §4, Sept. 2, 1958, 72 Stat. 1719;
Pub. L. 89-35, §§1, 2, June 5, 1965, 79 Stat. 124;
Pub. L. 98-417, title III, §§301-303, Sept. 24, 1984,
98 Stat. 1603, 1604; Pub. L. 108429, title II,
§2004(h)(1), Dec. 3, 2004, 118 Stat. 2594.)

REFERENCES IN TEXT

The Harmonized Tariff Schedule of the United States,
referred to in subsec. (k), is not set out in the Code. See
Publication of Harmonized Tariff Schedule note set out
under section 1202 of Title 19, Customs Duties.

The Fur Products Labeling Act, referred to in subsec.
(g), is act Aug. 8, 1951, ch. 298, 656 Stat. 175, as amended,
which is classified generally to subchapter IV (§69 et
seq.) of this chapter. For complete classification of this
Act to the Code, see Short Title note set out under sec-
tion 69 of this title and Tables.

AMENDMENTS

2004—Subsec. (k). Pub. L. 108-429 added subsec. (k).

1984—Subsec. (b)(5). Pub. L. 98-417, §301, added par.
().

Subsec. (e). Pub. L. 98-417, §302, amended subsec. (e)
generally. Prior to amendment, subsec. (e) read as fol-
lows: ““This section shall not be construed as requiring
the affixing of a stamp, tag, label, or other means of
identification to each textile fiber product contained in
a package if (1) such textile fiber products are intended
for sale to the ultimate consumer in such package, (2)
such package has affixed to it a stamp, tag, label, or
other means of identification bearing, with respect to
the textile fiber products contained therein, the infor-
mation required by subsection (b) of this section, and
(3) the information on the stamp, tag, label, or other
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means of identification affixed to such package is
equally applicable with respect to each textile fiber
product contained therein.”

Subsecs. (i), (j). Pub. L. 98-417, §303, added subsecs. (i)
and (j).

1965—Subsec. (b)(1). Pub. L. 89-35, §1, inserted ¢‘, but
nothing in this section shall be construed as prohibit-
ing the disclosure of any fiber present in a textile fiber
product which has a clearly established and definite
functional significance where present in the amount
contained in such product’.

Subsec. (b)(2). Pub. L. 89-35, §2, inserted ‘‘, but noth-
ing in this section shall be construed as prohibiting the
disclosure of any fiber present in a textile fiber product
which has a clearly established and definite functional
significance where present in the amount stated’.

EFFECTIVE DATE OF 2004 AMENDMENT

Pub. L. 108-429, title II, §2004(h)(2), Dec. 3, 2004, 118
Stat. 2594, provided that: ‘“The amendment made by
paragraph (1) [amending this section] shall take effect
on the date that is 15 months after the date of enact-
ment of this Act [Dec. 3, 2004], and on and after the date
that is 15 months after such date of enactment, any
provision of part 303 of title 16, Code of Federal Regula-
tions, that is inconsistent with such amendment shall
not apply.”’

EFFECTIVE DATE OF 1984 AMENDMENT

Amendment by Pub. L. 98-417 effective 90 days after
Sept. 24, 1984, see section 307 of Pub. L. 98-417, set out
as a note under section 68b of this title.

§70c. Removal of stamp, tag, label, or other iden-
tification

(a) Removal or mutilation after shipment in com-
merce

After shipment of a textile fiber product in
commerce it shall be unlawful, except as pro-
vided in this subchapter, to remove or mutilate,
or cause or participate in the removal or mutila-
tion of, prior to the time any textile fiber prod-
uct is sold and delivered to the ultimate con-
sumer, any stamp, tag, label, or other identifica-
tion required by this subchapter to be affixed to
such textile fiber product, and any person vio-
lating this section shall be guilty of an unfair
method of competition, and an unfair or decep-
tive act or practice, under the Federal Trade
Commission Act [15 U.S.C. 41 et seq.].

(b) Substitution of stamp, tag, etc.

Any person—

(1) introducing, selling, advertising, or offer-
ing for sale, in commerce, or importing into
the United States, a textile fiber product sub-
ject to the provisions of this subchapter, or

(2) selling, advertising, or offering for sale a
textile fiber product whether in its original
state or contained in other textile fiber prod-
ucts, which has been shipped, advertised, or of-
fered for sale, in commerce,

may substitute for the stamp, tag, label, or
other means of identification required to be af-
fixed to such textile product pursuant to section
T0b(b) of this title, a stamp, tag, label, or other
means of identification conforming to the re-
quirements of section 70b(b) of this title, and
such substituted stamp, tag, label, or other
means of identification shall show the name or
other identification issued and registered by the
Commission of the person making the substi-
tution.
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(c) Affixing of stamp, tag, etc. to individual unit
of broken package

If any person other than the ultimate con-
sumer breaks a package which bears a stamp,
tag, label, or other means of identification con-
forming to the requirements of section 70b of
this title, and if such package contains one or
more units of a textile fiber product to which a
stamp, tag, label, or other identification con-
forming to the requirements of section 70b of
this title is not affixed, such person shall affix a
stamp, tag, label, or other identification bearing
the information on the stamp, tag, label, or
other means of identification attached to such
broken package to each unit of textile fiber
product taken from such broken package.

(Pub. L. 85-897, §5, Sept. 2, 1958, 72 Stat. 1720.)
REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
subsec. (a), is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as
amended, which is classified generally to subchapter I
(§41 et seq.) of this chapter. For complete classification

of this Act to the Code, see section 58 of this title and
Tables.

§70d. Records

(a) Maintenance and preservation by manufac-
turer

Every manufacturer of textile fiber products
subject to this subchapter shall maintain proper
records showing the fiber content as required by
this subchapter of all such products made by
him, and shall preserve such records for at least
three years.

(b) Maintenance and preservation by person sub-
stituting stamp, tag, etc.

Any person substituting a stamp, tag, label, or
other identification pursuant to section 70c(b) of
this title shall keep such records as will show
the information set forth on the stamp, tag,
label, or other identification that he removed
and the name or names of the person or persons
from whom such textile fiber product was re-
ceived, and shall preserve such records for at
least three years.

(c) Neglect or refusal to maintain or preserve
records

The neglect or refusal to maintain or preserve
the records required by this section is unlawful,
and any person neglecting or refusing to main-
tain such records shall be guilty of an unfair
method of competition, and an unfair or decep-
tive act or practice, in commerce, under the
Federal Trade Commission Act [15 U.S.C. 41 et
seq.].

(Pub. L. 85-897, §6, Sept. 2, 1958, 72 Stat. 1721.)
REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
subsec. (¢), is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as
amended, which is classified generally to subchapter I
(§41 et seq.) of this chapter. For complete classification

of this Act to the Code, see section 58 of this title and
Tables.

§ 70e. Enforcement
(a) Enforcement by Federal Trade Commission

Except as otherwise specifically provided here-
in, this subchapter shall be enforced by the Fed-
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eral Trade Commission under rules, regulations,
and procedure provided for in the Federal Trade
Commission Act [156 U.S.C. 41 et seq.].

(b) Terms of Federal Trade Commission Act in-
corporated into this subchapter

The Commission is authorized and directed to
prevent any person from violating the provi-
sions of this subchapter in the same manner, by
the same means, and with the same jurisdiction,
powers, and duties as though all applicable
terms and provisions of the Federal Trade Com-
mission Act [156 U.S.C. 41 et seq.] were incor-
porated into and made a part of this subchapter;
and any such person violating the provisions of
this subchapter shall be subject to the penalties
and entitled to the privileges and immunities
provided in said Federal Trade Commission Act,
in the same manner, by the same means, and
with the same jurisdiction, powers, and duties as
though the applicable terms and provisions of
the said Federal Trade Commission Act were in-
corporated into and made a part of this sub-
chapter.

(c) Rules and regulations by Federal Trade Com-
mission

The Commission is authorized and directed to
make such rules and regulations, including the
establishment of generic names of manufactured
fibers, under and in pursuance of the terms of
this subchapter as may be necessary and proper
for administration and enforcement.

(d) Inspection, analyses, tests, etc.

The Commission is authorized to cause inspec-
tions, analyses, tests, and examinations to be
made of any product subject to this subchapter.

(Pub. L. 85-897, §7, Sept. 2, 1958, 72 Stat. 1721.)

REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
subsecs. (a) and (b), is act Sept. 26, 1914, ch. 311, 38 Stat.
717, as amended, which is classified generally to sub-
chapter I (§41 et seq.) of this chapter. For complete
classification of this Act to the Code, see section 58 of
this title and Tables.

§ 70f. Injunction proceedings

Whenever the Commission has reason to be-
lieve—

(a) that any person is doing, or is about to
do, an act which by section 70a, 70c, 70d, 70g,
or 70h(b) of this title is declared to be unlaw-
ful; and

(b) that it would be to the public interest to
enjoin the doing of such act until complaint is
issued by the Commission under the Federal
Trade Commission Act [156 U.S.C. 41 et seq.]
and such complaint is dismissed by the Com-
mission or set aside by the court on review or
until an order to cease and desist made there-
on by the Commission has become final within
the meaning of the Federal Trade Commission
Act,

the Commission may bring suit in the district
court of the United States or in the United
States court of any Territory, for the district or
Territory in which such person resides or trans-
acts business, to enjoin the doing of such act
and upon proper showing a temporary injunction
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or restraining order shall be granted without
bond.

(Pub. L. 85-897, §8, Sept. 2, 1958, 72 Stat. 1721.)

REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
text, is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as amend-
ed, which is classified generally to subchapter I (§41 et
seq.) of this chapter. For complete classification of this
Act to the Code, see section 58 of this title and Tables.

§70g. Exclusion of misbranded textile fiber prod-
ucts

All textile fiber products imported into the
United States shall be stamped, tagged, labeled,
or otherwise identified in accordance with the
provisions of section 70b of this title, and all in-
voices of such products required pursuant to sec-
tion 1484 of title 19, shall set forth, in addition
to the matter therein specified, the information
with respect to said products required under the
provisions of section 70b(b) of this title, which
information shall be in the invoices prior to
their certification, if such certification is re-
quired pursuant to section 1484 of title 19. The
falsification of, or failure to set forth the re-
quired information in such invoices, or the fal-
sification or perjury of the consignee’s declara-
tion provided for in section 1485 of title 19, inso-
far as it relates to such information, is unlaw-
ful, and shall be an unfair method of competi-
tion, and an unfair and deceptive act or prac-
tice, in commerce under the Federal Trade Com-
mission Act [15 U.S.C. 41 et seq.]; and any person
who falsifies, or perjures the consignee’s dec-
laration insofar as it relates to such informa-
tion, may thenceforth be prohibited by the Com-
mission from importing, or participating in the
importation of, any textile fiber product into
the United States except upon filing bond with
the Secretary of the Treasury in a sum double
the value of said products and any duty thereon,
conditioned upon compliance with the provi-
sions of this subchapter. A verified statement
from the manufacturer or producer of such prod-
ucts showing their fiber content as required
under the provisions of this subchapter may be
required under regulation prescribed by the Sec-
retary of the Treasury.

(Pub. L. 85-897, §9, Sept. 2, 1958, 72 Stat. 1722.)

REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
text, is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as amend-
ed, which is classified generally to subchapter I (§41 et
seq.) of this chapter. For complete classification of this
Act to the Code, see section 58 of this title and Tables.

§ 70h. Guaranty
(a) Avoidance of liability; requirements

No person shall be guilty of an unlawful act
under section 70a of this title if he establishes a
guaranty received in good faith, signed by and
containing the name and address of the person
residing in the United States by whom the tex-
tile fiber product guaranteed was manufactured
or from whom it was received, that said product
is not misbranded or falsely invoiced under the
provisions of this subchapter. Said guaranty
shall be (1) a separate guaranty specifically des-
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ignating the textile fiber product guaranteed, in
which case it may be on the invoice or other
paper relating to said product; or (2) a continu-
ing guaranty given by seller to the buyer appli-
cable to all textile fiber products sold to or to be
sold to buyer by seller in a form as the Commis-
sion, by rules and regulations, may prescribe; or
(3) a continuing guaranty filed with the Com-
mission applicable to all textile fiber products
handled by a guarantor in such form as the Com-
mission by rules and regulations may prescribe.

(b) Furnishing false guaranty

The furnishing of a false guaranty, except
where the person furnishing such false guaranty
relies on a guaranty to the same effect received
in good faith signed by and containing the name
and address of the person residing in the United
States by whom the product guaranteed was
manufactured or from whom it was received, is
unlawful, and shall be an unfair method of com-
petition, and an unfair and deceptive act or
practice, in commerce, within the meaning of
the Federal Trade Commission Act [15 U.S.C. 41
et seq.].

(Pub. L. 85-897, §10, Sept. 2, 1958, 72 Stat. 1722.)

REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
subsec. (b), is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as
amended, which is classified generally to subchapter I
(§41 et seq.) of this chapter. For complete classification
of this Act to the Code, see section 58 of this title and
Tables.

§70i. Criminal penalty

(a) Any person who willfully does an act which
by section 70a, 70c, 70d, 70g, or 70h(b) of this title
is declared to be unlawful shall be guilty of a
misdemeanor and upon conviction shall be fined
not more than $5,000 or be imprisoned not more
than one year, or both, in the discretion of the
court: Provided, That nothing in this section
shall limit any other provision of this sub-
chapter.

(b) Whenever the Commission has reason to
believe that any person is guilty of a mis-
demeanor under this section, it may certify all
pertinent facts to the Attorney General. If, on
the basis of the facts certified, the Attorney
General concurs in such belief, it shall be his
duty to cause appropriate proceedings to be
brought for the enforcement of the provisions of
this section against such person.

(Pub. L. 85-897, §11, Sept. 2, 1958, 72 Stat. 1723.)

§70j. Exemptions

(a) None of the provisions of this subchapter
shall be construed to apply to—

(1) upholstery stuffing, except as provided in
section 70b(h) of this title;

(2) outer coverings of furniture, mattresses,
and box springs;

(3) linings or interlinings incorporated pri-
marily for structural purposes and not for
warmth;

(4) filling or padding incorporated primarily
for structural purposes and not for warmth;

(5) stiffenings, trimmings, facings, or inter-
facings;
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(6) backings of, and paddings or cushions to
be used under, floor coverings;

(7) sewing and handicraft threads;

(8) bandages, surgical dressings, and other
textile fiber products, the labeling of which is
subject to the requirements of the Federal
Food, Drug and Cosmetic Act of 1938, as
amended [21 U.S.C. 301 et seq.];

(9) waste materials not intended for use in a
textile fiber product;

(10) textile fiber products incorporated in
shoes or overshoes or similar outer footwear;

(11) textile fiber products incorporated in
headwear, handbags, luggage, brushes, lamp-
shades, or toys, catamenial devices, adhesive
tapes and adhesive sheets, cleaning cloths im-
pregnated with chemicals, or diapers.

The exemption provided for any article by para-
graph (3) or (4) of this subsection shall not be ap-
plicable if any representation as to fiber content
of such article is made in any advertisement,
label, or other means of identification covered
by section 70b of this title.

(b) The Commission may exclude from the pro-
visions of this subchapter other textile fiber
products (1) which have an insignificant or in-
consequential textile fiber content, or (2) with
respect to which the disclosure of textile fiber
content is not necessary for the protection of
the ultimate consumer.

(Pub. L. 85-897, §12, Sept. 2, 1958, 72 Stat. 1723.)
REFERENCES IN TEXT

The Federal Food, Drug and Cosmetic Act of 1938, re-
ferred to in subsec. (a)(8), is act June 25, 1938, ch. 675,
52 Stat. 1040, as amended, which is classified generally
to chapter 9 (§301 et seq.) of Title 21, Food and Drugs.
For complete classification of this Act to the Code, see
section 301 of Title 21 and Tables.

§ 70k. Application of other laws

The provisions of this subchapter shall be held
to be in addition to, and not in substitution for
or limitation of, the provisions of any other Act
of the United States.

(Pub. L. 85-897, §14, Sept. 2, 1958, 72 Stat. 1724.)

SUBCHAPTER VI—PREVENTION OF UNFAIR
METHODS OF COMPETITION

§71. “Person” defined

When used in this subchapter the term ‘‘per-
son’’ includes partnerships, corporations, and as-
sociations.

(Sept. 8, 1916, ch. 463, title VIII, §800, 39 Stat.
798.)

§72. Repealed. Pub. L. 108-429, title II, § 2006(a),
Dec. 3, 2004, 118 Stat. 2597

Section, act Sept. 8, 1916, ch. 463, title VIII, §801, 39
Stat. 798, related to importation or sale of articles at
less than market value or wholesale price.

SAVINGS PROVISION

Pub. L. 108-429, title II, §2006(b), Dec. 3, 2004, 118 Stat.
2597, provided that: ‘“The repeal made by subsection (a)
[repealing this section] shall not affect any action
under section 801 of the Act referred to in subsection
(a) [this section] that was commenced before the date
of the enactment of this Act [Dec. 3, 2004] and is pend-
ing on such date.”
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